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o A Study on the
Creation of Sustainable
Organizational Value
through Semiotics in the
Luxury Brands

Today Luxury has become a strategy for selling and marketing prod -
ucts. Considering that the observations show that luxury brands do not
always set the final price considering the cost of construction and pric-
ing of competitors. so how does it create value and has it good sales with
high prices? Sometimes the value of the client's vision and the organi -
zation is different with each other. In terms of organization sustainable
value can be lower than materials and resources, and more profitability .
The purpose of this study is to identify the strategies with semiotics for
creating sustainable value by organizations. Therefore, using the Ferdi -
nand de Saussure -Pierce semiotic model, some of the products designed
by Porsche Design Company, as a case study, received a descriptive
analytical report through observation and comparison. The findings
showed that the value creation can't be simply due to the quality of parts
and facilities. The result of the main factor of the behavior and perfor -
mance of certain products that have a significant impact on the environ -
ment and humans is the result of using some of the meanings assigned
to the product or brand. The luxury brands are also as follows. Luxury
brands purely does not create value through quality, rather it seems that
the value that it creates is a sustainable value through the semiotic sys-
tem, which according to appropriate choice of the target group based on
the basis of sociology analysis.
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~ Interaction and
Experience in a Dynamic
and Flexible Learning
Environment;

An Inevitable Necessity
for the Evolution

of Education

Education can be regarded as the key point of all positive changes in a
society . The rate at which changes happening in the world, has created a
major shift in the ways the concept of education is being looked at, even
affecting the philosophy of education in universities: the views are fo-
cused on aggregating the effects and efficiency of educational tools, as
well as reducing all sorts of inefficiencies in the educational processes.
In Iran’s educational systems however, these changes are happening at
an astonishingly sluggish rate as the institutional resistances for change
is extraordinary high! Industrial design discipline is also no exempt.
This research seeks to identify: 1. the common traits of the global de-
velopments in education; and 2. the hidden insights of Iran’s traditional
methods of teaching, so as to propose a localized method for answering
the needs for our higher education institutions, using a variety of tech -
niques including service design, interaction design, and user experience
design. This is to safeguard the dynamism of the learning environment
and ultimately, delivering the flexibility in learning for a young genera-
tion whose interpersonal and virtual interactions are the main sources for
understanding the world.
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